


PRODUCTSweb

Designed for more hits.
With more and more of your members going online
for their financial services information, the “holding
power” of your Web site is crucial. But sophisticated,
content-rich Web sites are extremely expensive and
take ages to develop, right? Not anymore! Presenting
five, very affordable, ready-to-go, online products pro-
fessionally designed to capture your members’ atten-

tion, and direct them to your credit union’s 
services. They’re the perfect solution for any credit
union looking to enhance an existing Web site, or for
those starting virtually from scratch. Very quickly,
your Web site is good to go. Just a small investment
lets you use the Internet to attract members of any
age, any income group, any time of the day or night. 



NEW!

See a demo on any of these online products—simply go to buy.cuna.org
and click on “Online”.

For more information, contact Darlene Brightbill at 800-356-9655, ext. 4344.
Mention code:

Googolplex™
Googolplex is a linked, automatically updated online
youth magazine—written and designed specifically for
young credit union members. Once added to your credit
union’s Web site, youth can tap into three age levels of
articles and games. Download free youth newsletter
page layouts at no extra charge! 

Home & Family Finance Resource Center
Provide your members with online personal finance
information–news articles, guides and calculators–on
the issues that matter most to your members’ financial
success. They’ll learn about saving money on home 
mortgages, credit counseling, buying or selling a 
vehicle, budgeting skills, and investing.

Credit Union Calculators
Make member decisions easier, giving them confidence
in their decisions and return to your Web site for more
information about the products and services you offer.
Fifteen in-depth calculators covering loans, mortgages,
auto financing, and goal savings decisions help provide
reliable financial guidance.

Anytime Adviser
Six online coaches help members make better deci-
sions and help them save money too! These interactive
learning tools talk members through the best strategies
for buying a house, or a new or used car, balancing a
checking account, and managing credit. Featuring an
audio track, text, calculators, games and quizzes, your
members will be engaged as they learn.

Guides to Independence
This series of interactive Web-based tutorials is
designed to prepare young adult members for financial
freedom. Topics upon completion will cover everything
from checking accounts to debit and credit cards.
Characters that young people can relate to present the
information in a fun and engaging way. Interactive sim-
ulations encourage young members to practice their
new skills as they learn.
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Financial challenges 
unique to women
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Women: Target market for CUs
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Catherine P. Montalto, Ph.D.,
(���������5������	����������� )
is associate professor, consumer
sciences, The Ohio State University.
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Women’s Earnings as a Percentage of Men’s 
 1955-2003

(for year-round, full-time work)

Women’s Earnings as a Percentage of Men’s 
 1955-2003

(for year-round, full-time work)

Source: U.S. Women’s Bureau and the National Committee on Pay Equity.


